
A WEIGHTY ISSUE: We're all gaining weight. But are we getting the type of healthy, 

science-backed weight management support we want or need? 
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What the PLT Customer Universe is Asking For 
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What Do Consumers Want & Need 
from Their Weight Management Products? 

Cre.:iting weight management products for the 'whole person' .. . not j ust the 'dieter'. Offers the 
opportunity to move towards personalization and healthier weight loss. Considering multiple modes of 
weight loss acl ion and imporlanl supporl faclors like cognilive support. The possibilities can be endless. 
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Why They Need Our Help 
Social Impact by the Numbers 

71bs 70°/o 26.8 million 
of weight gain by 
Americans betweP.n 
March & June 2020 
(COVID-19 
Symptom Study) 

of Americans cited 
"stress eating" as a 
cause of their weight 
gain in 2020 

Number of fitness apps downloaded in 
Google Play Store June 2020 (Google) 

50°/o 

(Web MD Online 
Survey) 

of college students 
perceived themselves as 
having gained weight since 
the onset of school closures. 
{Keel, et al Int J Eat Disor_g 
2020Aug 28) 

have snacked more in 
May 2020, compared 
to 38% who said the 
sarne in April 2020 
(FMCG Gurus May 
2020 COVID-10 
survey) 

Weight Status of Men & Women 
Age 51 and Older 

of women said 
lhey gained weighl 
''due to COVID 
restrictions." 
(Web MD Study) MEN 

24% 43% 
Obese Healthy 

Weight 

33% 
Overweight 

W OMEN 

Trending PLT Ingredients for Weight Management 

HOT INGREDIENTS 

SLENDACO R' SuQre~a .. Xanthfgen· 
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Rank of Slendacor- Americans who have Rank of Xanthigen as a 
containing weight reported an increase in weight management 

management products in snacking during ingredient in Korea 
USA, Australia & Brazil lockdowns (INNOVA) 

(Pl T Health) (WebMD) 

21% 22~ 
Americans who said Amount of people's Increase in Google 

they gained 10-20 lbs. total energy intake per searches on ·weight 
during lockdowns day from snacking loss· during lockdowns 

(WcbMD) (ZOE) (Google) 
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SLENDACOR 

SLENDACOR supplementation resulted in significant body weight and BMI 
reduction in overweight subjects as early as 14 days 
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But, the real news is consistent, meaningful 
weight loss over the entire study 
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HIPS 

Day 14 Day28 Oay56 Day 84 Day 11 2 
Visit www.11lthealth.com/slendacor for full 

informa1ion on the Slendacor clinical trials and results. 
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Top PLT Ingredients 
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(last 60 days) 
Click on logo to learn more 
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Let Us Help You Formulate 
Healthy Next-Gen Weight 
Management Products 

• Clinical-science 
• Plant-based 

• Clean- label 
• Multip le modes of action 

• 'Whole Person" approaches 
• New benefits consumers want & need 
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https://www.plthealth.com/ingredient-solutions/weight-management/
https://www.plthealth.com/product-catalog/slendacor-weight-management-complex/
https://www.plthealth.com/product-catalog/supresa-crave-control/
https://www.plthealth.com/product-catalog/xanthigen/
https://www.plthealth.com/product-catalog/slendacor-weight-management-complex/
https://www.plthealth.com/product-catalog/supresa-crave-control/
https://www.plthealth.com/product-catalog/supresa-crave-control/
https://www.plthealth.com/product-catalog/slendacor-weight-management-complex/
https://www.plthealth.com/product-catalog/zembrin/
https://www.plthealth.com/product-catalog/dynagenix/
https://www.plthealth.com/product-catalog/ripfactor/
https://www.plthealth.com/contact-us/
https://www.plthealth.com/product-catalog/slendacor-weight-management-complex/



